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We Asked the Right Questions, You Get the Answers:

v

<

AN N N

How many consumers will list the cell phone number with no
specific privacy protection?

Why are five times as many consumers willing to list now versus
just 12 months ago?

Why do consumers have unlisted home phone numbers?

What are consumers’ biggest concerns regarding the addition of
mobile numbers to the DA/DQ database?

How often to consumers call DA/DQ services?
How often do consumers use the Internet for directory look-ups?
Which consumers are the biggest users of DA/DQ services?

Who will be the biggest users of WDA services and why? How
often will they use this new service?

How many consumers know what they pay for a DA/DQ call from
home? from the office? from their mobile phone?

Who will be the first to list their mobile numbers and why? How
many are there?

Which consumer segments constitute the “second wave” of
individuals who will list their mobile numbers? How many are
there?

What enhanced features do consumers want most?

What are the key differences between what US consumers want
concerning privacy vs. their European counterparts?

The Pierz Group

For more information on this and other topics pertaining to the greater directory
assistance/enquiry market please contact The Pierz Group. The Pierz Group
provides consulting services and high value reports on the key issues facing the
greater information services market. We focus on providing detailed, actionable
research and analysis as well as strategic consulting services. Regular reports
cover the issues and trends most likely to influence the current operations as
well as future planning of providers of Directory Assistance/Enquiry services and
the vendor community worldwide.

Please contact us:
Phone: +1 248-922-1501
E-mail: info@pierzgroup.com_or www.pierzgroup.com
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